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Meet the

BID Team ..

Sarah Newton
01623 635675
sarah@mansfieldbid.com

Sue Rogers
01623 633939
sue@mansfieldbid.com

Dave Wilson
07713 358792
msbp@mansfieldbid.com

Dave Dowson
07713 358793
ambassadors@mansfieldbid.com

Chris Rayner
07713 358796
ambassadors@mansfieldbid.com

The Management
Board Members

Paul Anderton
01623 633330 or 07970417230
paulanderton@ntlworld.com

John Carter
07790 850496
Garner2108@btinternet.com

Vijay Chadda (Director)
01623 660300 or 07989 588320
vijay@collectionsclothing.co.uk

David Collier
01623 633655 or 07809 717522
david@rootshairdressing.com

Nevil Croston
01623 626039 or 07501 256419
Nevil.croston@Bryanandarmstrong.co.uk

Craig Eyre
01623 635355
craig@mansfieldiba.co.uk

Barry Hibbert (Director)
07977 177122
Barry.hibbert@assocorp.com

Rebekah O'Neill
01623 641628 or 07814 934095
Rebekah.oneill@fourseasonsshopping.co.uk

Anthony Ridgill
01623 666790 or 07967 017111
P1600@jdweatherspoons.co.uk

John Sankey MBE

(Director and Chairman)
01623 627247

enquiries@johnsankey.com

lan Stubbs
01623 451932 or 07977 925890
lan.michael.stubbs@gmail.com

Lucy Moran
07936 9663292
lucy.moran@debenhams.com

Clir Kate Allsop JP

(Deputy for the Mayor)
01623 463009

kallsop@mansfield.gov.uk

Mayor Tony Egginton
01623 463383
tegginton@mansfield.gov.uk
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Keep talking to us

Let’s back Mansfield

New BID Blog board comes to you

The BID wants to keep communicating with you in the easiest and fastest ways. We are a team that
wants to continually tell you what we are doing. We already have a links and events page on the BID
part of the website and the 'l love Mansfield’ Facebook page is actively used by the members of the
public. However, we wanted a way that we could share info with you as a business in a quick way.
We have therefore launched a new blog board just for you and it can be found on ...

www.mansfieldtowncentre.co.uk and click on the BID logo.

On here, you will find regular updates about what we are doing and there is the option for you to
share your ideas as well. It is also an opportunity for you to use to pass information out to other
businesses. Take a look and if you would like some information uploading please let the BID team

know.
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New Open Office Sessions

You may remember that in November all businesses were invited to come along to the BID office for
an informal session to see what we've been doing and share your ideas. Three sessions were held on
different days and at different times to hopefully allow one to be suitable for you. Although these

were poorly attended, those of you who were able to come reported back that they were useful and

you had discovered new information and ways the BID could help you.

We will be holding new Open office Sessions on the following dates and we hope you will be able to

attend:

Wednesday 8th February - 2pm-3pm
Monday 20th February -10am - 11am

Tuesday 21st February - 5pm — 6pm

Space is limited so if you would like to attend please let the BID office know. However a reminder
note will go out shortly. If you are unable to attend these, the Annual General Meeting will also be

taking place in spring. The BID team looks forward to seeing you soon.
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Coming Up!!

We are just compiling our event’s programme for next year to encourage more visitors to the town
and we will be working with many partners to make these a huge success. 2012 will be a big year

and things to follow will include:

+ Launch of the Mansfield Town Pop up Shop

- Privilege Card launch and events

+ | Love Mansfield Film Festival

+ Olympics

+ Queens Jubilee

- Mansfield’s Cultural Week (7th July — 14th July)
- Individual tailored street events

- Days of action

We will keep you updated on all events over the coming months,
but if you have any ideas you would like the team to explore please
let us know
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| Love Christmas In Mansfield

The BID Team has been very busy over the festive period attracting more visitors to Mansfield and ensuring they have enjoyed their time here
to come and visit again soon. Here are some of the activities we've been doing:

Christmas Sparkle

After 83% of you who completed our survey were happy for the
BID to contribute to the Christmas festivities it was full sparkle
ahead with the following:

H Increased lights to Church Street & Bridge Street
H 40 Businesses took up the Christmas tree discounted offer
H Spectacular Christmas light switch on event
H Appearances by boy band Eli Prime and Lemar
were sponsored by the BID to turn on the lights

It is no wonder an amazing 8000 people turned
out for the event and was thoroughly enjoyed by all

Over 1000 people voted!

In November, the Mansfield BID Company joined together with the
Chad to successfully launch the first Best Christmas Window Display
competition as part of the ‘I Love Christmas in Mansfield’ promotion.
20 shops put their beautifully decorated shop windows forward to take
part in the competition which was promoted in both the Chad and the
Mansfield & Ashfield Observer as well as on our‘l love Mansfield’ page
and your website www.mansfieldtowncentre.co.uk

In addition to the support from the Chad, Radio Mansfield 103.2
invited Sarah Newton and Sue Rogers into the studio to promote the
competition and how listeners could become involved.

Over 1000 people voted for their
favourite window over the three week
period the competition ran.

The winning window, Cottage
Cakecraft on Queen Street are
pictured here receiving their trophy
and a free advert in the Chad

from the Mansfield BID.

The BID would like to thank all the businesses who took part in the
competition and all the businesses who generously donated a prize for
the voters to win. Thank you also to Xibit Jewellery on Market Street,
for providing a home for the ‘I Love Mansfield’ little Ted during the
competition.

As the fabulous Christmas lights this year have been spreading a
festive feel over the town, we wanted to encourage as many
shoppers to come to Mansfield Town and enjoy this whilst
Christmas shopping on the late nights.

We wanted to support you as a business by encouraging a higher
footfall but to also thank visitors for shopping local in their town
and coming to see all that Mansfield has to offer over the festive
period. We were able to offer Free parking every Thursday Late
Night Shopping, 5pm - 8pm.

The initiative was heavily promoted to spread the word as far as
possible with both press releases being picked up in the Chad,
50+ and the Nottingham Evening Post. We also advertised with a
great advert on 103.2 and on the back of Stagecoach buses and
also provided stickers for all shops who were opening late night
so that shoppers would know what businesses were open to visit.
We also used the Mansfield Town Centre website and the | Love
Mansfield Facebook page to let people know where the free
parking was available and what offers were on.

On from this we also encouraged Experience Nottinghamshire to load
on to their website all that was happening including the free parking.

Further encouragement was given to people to
visit by offering free limited editionl Love
Christmas in Mansfield’ canvass bags to carry
all their shopping in. The Ambassadors gave
these out every Thursday night to the first

20 people who came to tell them why

they loved shopping in Mansfield.

Footfall figures for the period showed
an increase by 22.8% on last years for
Thursday night shopping showing the
impact these combined Christmas
activities had.
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Making Mansfield Sparkle!

You will have seen our commissioned cleansing team (CDS) out and
about through the town over the last few months adding that bit of
extra sparkle to Mansfield. They have been tackling all those hard to
reach places that have previously been unchallenged. We are working
to making Mansfield clean, really clean and all businesses were asked
for areas to kick start the project.

So what have we been cleaning?

Since the team began at the Start of Sept, working two days a week
(and occasional night) they have not only provided that extra visibility
for the town but they have:

- Removed a staggering 208 full bags of rubbish and foliage

- Collected 5%> boxes of needles

- Power washed 6,500 m2 of paving

- Deep cleaned several alleyways such as behind Leeming Street

- Removed pigeon waste, human waste and foliage

- Power washed public houses signed up to the scheme to improve
the night time economy environment

- Made environmental improvements such as the painting of the old
Tesco Canopy as a key route into the town

- Jet washed on behalf of businesses hard to reach areas such as at
the Old Library.

- Cleaned-up private car parks on requests from businesses to make
them cleaner and safer

These things are making a real difference to Mansfield, but don’t take
our word for it: Mrs Boot from Boot’s the butchers on West Gate said 7am
over the moon with the work the BID did cleaning the area behind our shop.
It was an on-going issue that has now been resolved. | will be attending all
BID meetings in the future’

And Paul Morel of E.A Birds & Sons on Leeming Street also said 7 would
like to thank Mansfield BID for their attention to the problem we have had
towards the wrong kind of use of the back of our service area and it being
used for a place for people to sleep and use as a toilet area. We are slowly but
surely working together to solve this problem and the clean-up and paint-
ing has been very much appreciated by all’

New priorities we are targeting will be chewing gum and graffiti removal,
but we can’t do this without you so keep your grot spot areas coming in to
the BID office.

KeepingiViansfieldfand
safe

Crime rates have fallen in the Town Centre by 24% over the last quarter. This has been as a result of partnership work and initiatives. You will
continually see the ambassadors out and about not only as that extra visibility and guardianship of the town, but also as an ambassador to

help and guide all visitors to the town.

/

Left: One of the Jingle Bell
key rings attached to a
purse.

Right: Robert at Toymaster
(West Gate) tests out one of
the UV Pens

- We have contributed towards the Street Pastors scheme.
The pastors are out in the night time economy engaging with
people on the streets and with other partners. They are a great
support to the police, ambulance service and security staff saving
valuable time and resources by dealing with minor issues.

- Jingle Bell Campaign - the ambassadors have given out over 1000
purse bells and cables through the festive period. Along with this
crime prevention advice has also been distributed to ensure people
enjoy this time of year by staying safe.

- Counterfeit Pen Campaign - following intelligence that was
passed to us by you, the ambassadors were able to spread the
news to other businesses that a spate of counterfeit notes were
being used in Mansfield. We were able to jump into action and offer
all businesses that use tills FREE Counterfeit UV Pen Checkers.

The warning message was also put out over the BID website.
This intelligence was invaluable to us and shows the effectiveness of
the business crime partnership.

For more about the BID, visit www.mansfieldtowncentre.co.uk

Beyond the
call of Duty

Although the Mansfield BID Ambassadors facilitate radio and
exclusion schemes they are much more than just security. A recent
example of this is the great work done by our new ambassador Chris
Raynor who has been assisting a member of the homeless commu-
nity. This individual had been homeless since losing his job and had
turned to alcohol whilst being out and about on the streets looking
for shelter behind town centre shops to sleep. This individual would
refuse to accept his drinking problem which meant he was unable
to access help. Chris began to build a positive relationship with this
individual and after weeks of motivation and encouragement he
was able to admit his issues and gain help from Framework. Thanks
to Chris’ efforts this individual is now housed in framework, off the
streets and accessing treatment.
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Rebranding
Success!

Danny the proprietor of the former Hole in the Wall newsagents on
Stockwell Gate recently approached the BID team to request their
help with their rebranding project and of course, we were more than
happy to come on board.

Their aim was to re-name, re-brand and launch the business but they
were limited on resources to get this going. The BID team helped
create and run a consultation competition for shoppers of Mansfield
to pick their favourite name and design and were then entered to win
a variety of goodies. We designed and distributed the consultation
document through the Mansfield Town Website and the Facebook
page. We were also able to help get a small article in the Chad
regarding the competition.

It was a great success and a new name and brand was chosen. Ink
and Candy’s’ launch party took place on Saturday 10th December with
lots of sweeties and goodies being given away. The BID ambassadors
were delighted to have been able to help with this day and a good
time was had by all.

The BID team has also been helping other businesses in the town by
facilitating reader offers and competitons with the Chad. We have
also generated a marketing information pack with suggestions for
businesses on marketing ideas. If you would like any further
information on this please call the BID office

New Privilege Card
on it’s way!

Coming soon...We kick off the New Year with the launch
of our newly designed ‘'l Love Mansfield’ Privilege Card.

Following the on-going success of the 'l Love Mansfield’ wristbands and
badges, the Privilege Card will entitle the holder to all the discounts
and offers put forward by participating Town Centre businesses. It also
opens up new opportunities to run competitions and inform members
of what's happening in your business.

The objectives of the Privilege Card are:-

To promote and drive footfall and sales into businesses within the
BID area.

To raise awareness of what's happening in the town and in your
business.

Drive visits to the town'’s website www.mansfieldtowncentre.co.uk
and increase our members on the‘l Love Mansfield’ Facebook site
giving us a platform to interact with our customers.

A Unique membership number on every card to identify members
and to enter in monthly prize draws.

To obtain data in order to communicate directly with our members.

The 'l Love Mansfield’ Privilege Card will be the focus of our advertising
campaign, which will be heavily promoted over the next few months.

The Event

The launch event, hosted by the Mansfield 103.2 Roadshow, will be
held on Regent Street from 10am until 4pm Saturday 4th February
2012, where we will be available to sign members up to the NEW
privilege card. We will be giving away special gifts to the first 10 people
to sign up on the launch day. We are also planning to hold some
membership signing sessions in a number of shops, so if you would like
us to come along to your business let us know, 01623 633939.

With your support we hope to continue to spread the ‘'l Love Mansfield’
message throughout the town.

Your Offer

All offers on the 'l Love Mansfield’ page of the website will continue

to run unless inform us of any changes. If you have a new offer please
email sue@mansfieldbid.com , post your offer to Sue Rogers, Mansfield
BID, The Old Town Hall, Market Place, Mansfield, Notts., NG18 THX.,
hand in at the Customer Service desk outside Debenhams in the Four
Seasons or to one of the BID Ambassadors.

For more about the BID, visit www.mansfieldtowncentre.co.uk



